
September 2011 

L i o n s  o f  T e x a s  

Volume 2, Issue 1 

 
 
 
 
 
 
 

 

Council Chairman  

2011-2012 

PDG Barron W. Cagle S-2 

barroncagle@yahoo.com 

 

 

 

 

 

 

 

 

 MD -2 District Governors  

 

Zoie White T -1 

lionzoie@yahoo.com 

 

Dan Warrick T -2 

djwarrick@sbcglobal.net  

 

Sam Calderon III T -3 

scalderon@pecoscad.org  

 

Art Dearing E -1 

adearing@earthlink.net 

 

Tom Westerman E-2 

twesterman1@att.net 

John Landrum X-1 

waxlionjohn@yahoo.com    

 

Alonzo "AC" Ellis X -2 

acellis314@windstream.net  

 

Richard Surface X-3 

rsurface@hot.rr.com  

 

Harvey "Lee" Sigler A -1 

leesigler@verizon.net 

 

Howie Marbach A -2 

howiem@quixnet.net   

 

Anse Windham A -3 

anse@awindham.com 

James Richardson S-1 

jimbet333@hotmail.com  

 

Richard "Rick" Reynolds S -2 

Ricke2424@yahoo.com 

 

Gary Cocanougher S-3 

garyc@era.com 

 

Randy Morton S-4 

randy@accudatafiling.com   

 

Andy Rodriguez S-5 

rbs@gvec.net  

Color of Banners for  

Club, Award, and  

District Governors  

Lions all below are the discussion and resolution items 

pertinent to the banner colors that have been in ques-

tion since the distribution of the new blue banners in 

March 2010. 

 

At the June 29 ð July 3, 20ll International Board of 

Directors meeting the following portions of the report 

and resolutions were approved: 

 

From the Public Relations Committee Report Page 6, 

Section A 8:  Club Banners:   Further to our discussion 

which began at the April 2011 Board meeting, the committee 

reviewed samples of club banners (felt only) in both blue and 

purple varieties, with gold piping along the side and gold 

fringe at the bottom, with the new Lions logo.  Both are strik-

ing in their appearance.  The committee agrees that offering 

a choice between blue and purple in the club banner, club 

awards banner, and district governor banner will eliminate 

complaints previously received from clubs, allowing clubs to 

continue their tradition of presenting only purple banners if 

they so desire.  Since banners fall under the responsibility of 

the Finance and Headquarters Operations committee, spe-

cific language was provided to that committee in order that 

they may present a resolution for the Boardõs consideration.  

The òeither/oró offering only affects the above mentioned 

banners and only in felt material. 

 

From the Finance and Headquarters Operation Com-

mittee Page 4, Section A 3:  The committee met with the 

Public Relations Committee (PR) to discuss club, district, 

and award banners.  PR shared with the committee their 

deliberations regarding the banners, including a review of 

several banner samples.  PR recommended that in addition 

to the blue banner currently offered, a purple banner should 

be made available.  They also agreed the blue banner should 

be redesigned to include yellow piping and fringe.  Further-

more, PR did stress the color specifications provided are lim-

ited to club, district and award banners, and only those ban-

(Continued on page 2) 
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Color of Banners for Club, Award,  

and District Governors  

 
ners produced in felt material.  The committee agreed and 

will recommend Board Policy be modified accordingly.  See B 

3 for further Discussion.  The Club Supplies Division has 

been instructed to replace and/or rework any banners pre-

viously sold entirely in blue felt when contacted by a club 

or district.  The committee understands this is a customer 

service exception to the current return policy.  From Page 

14, Section B 3:  As noted in A 3 the Public Relations Com-

mittee has requested that policy be adopted denoting the speci-

fications for club, district and award banners.  The committee 

agrees with the request and recommends the board concur by 

the adoption of Resolution 7., hereinafter. 

  

Resolution 7. BE IT RESOLVED, That Chapter IV, 

Page 1, of the Board Policy Manual be amended by inserting 

the following paragraph. 

 

C. The D3DS Club Banner, D110 District Governor Banner, 

and D150   Club Award Banner shall be made available in 

the following fabric and color combinations 

  

1. Purple felt 

Cord, Tassel ð Gold 

Border ð Gold 

Lettering ð Maize  

(LCI Emblem ð  A41556 21ó emblem, rebranded version 

PMS 287 Blue PMS 7406 Yellow 

 

2. Blue Felt ð with the same Cord, Border, Letter and LCI 

Emblem as in 1 above. 

 

This resolution was unanimously approve at the Final 

Board meeting on July 3, 2011. 

 

What does all this mean?  It means that any club or 

district governor who received one of the blue banners 

has the right to contact Club Supplies and either have 

their blue banner upgraded to the specifications for the 

new blue banner or they can exchange their blue ban-

ner for a purple felt banner according to the specifica-

tions listed above.  This will be done on a case-by-case 

situation.  In other words, each club or district must 

contact Club Supplies and ask for an upgrade or ex-

change.  Club Supplies will not be contacting those 

clubs or district governors in this regard.  It does mean 

that the 90 day return policy of Club Supplies will be 

waived upon request for there items only. 

 

The new banners are very good looking with the four 

color LCI Emblem and the gold piping and fringe.  I 

have attached a photo of the purple and blue.  You will 

see in the photo it is difficult to tell them apart.  The 

purple is on the right and the blue is on the left. 

 

I talked with Jim Paparelli this past week and he indi-

cated it will be about two weeks before the new ban-

ners will be available.  However, he indicated that con-

tacts could be made anytime to start the exchange or 

upgrade process. 

 

Please pass this along to any governors or clubs that 

have the new plain Jane blue banners.  If you have any 

questions please feel free to contact me. 

 

IPID Jerry Smith   

(Continued from page 1) 
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Lions Clubs International  

Trademark Policies Overview  

Please note the following is a summary of the Lions Clubs  

International Trademark Policies. For a complete copy of the 

Policy please refer to the Lions Clubs International website 

(http://www.lionsclubs.org/) or contact the Legal Division 

at legal@lionsclubs.org. 

 

THE ASSOCIATION  has a legal obligation to protect the 

registered trademarks of Lions Clubs International. To 

address this need, the Board of Directors adopted the 

Lions Clubs International Trademark Policies. 

 

These policies define the associationõs trademarks and 

provide members, clubs and districts (single, sub and 

multiple) with guidelines on how and when they can 

use the association trademarks. The following is an 

overview of the Trademark Policies that provide a 

guideline for Lions in the use of the association trade-

marks as a part of their club and district activities. 

 

OVERVIEW  

 

Trademarks Definedé 

Any existing and future association names, emblems, 

logos,  seals, registered trademarks and other trade-

mark interests, including but not limited to Lions, Li-

oness, Leo, Lions Clubs, Lions International or Lions 

Clubs International. 

 

General Guidelines to Follow When Using the Lions 

Trademarksé 

in order to maintain general quality and content stan-

dards in the use of the association trademarks, said 

trademarks shall not be used in connection with por-

nography, nudity, alcohol, and other content, which 

may be offensive in the relevant Lions community. 

 

Duty to Enforce and/or Report any Unauthorized 

Use é 

All Lions have a responsibility to comply with the 

trademark policies adopted by the International Board 

of Directors, including notifying the Legal Division of 

any unauthorized or misuse of any Lions trademark. 

OFFECIAL  EMBLEM  OF THE ORGANIZATION  

 

The official emblem of this association and each char-

tered club shall be of a design as set forth below. Each 

club shall only use the official emblem of the associa-

tion and each chartered club shall be of a design as set 

forth below. Each club shall only use the official em-

blem of the association. 

 

 

 

 

 

 

 

 

 

 

 

AUTOMATIC  AUTHORIZATION  TO  USE THE  ASSOCIA-

TION  TRADEMARKS  

 

Lions Members, Clubs and Districts are automatically 

authorized to use Lions trademarks for the promotion 

and furtherance of the associationõs purposes and gen-

eral club operations, including the promotion of club 

or district sponsored programs, projects, community 

service and other events. 

 

Use of Lions Trademarks on Website or Business 

Cardsé 

Lions are automatically authorized for use of trade-

marks for their club or district webpage and business 

cards. In fact, Lions are now automatically authorized 

for many uses, i.e. printed materials, including letter-

head, brochures, signage, newspaper ads and fliers. No 

additional authorization is required. 
(Continued on page 4) 
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Lions Clubs International  

Trademark Policies Overview  

 

Use of Lions Trademarks with Sponsored Pro-

gramsé 

Lions are automatically authorized to use the Lions 

trademarks on a number of sponsored programs such 

as Leo Clubs, Lioness Clubs, official contests, youth 

camps and other official association programs. 

 

Use of Lions Trademarks on Clothing Such as T-

shirts, Hats, Sweat-shirts, etcé 

Lions are automatically granted permission to use, 

purchase, sell, manufacture or distribute apparel items 

(excluding vests) with LCI trademarks when each indi-

vidual item does not exceed 30 in one fiscal year. Li-

ons clubs exceeding 30 members have been automati-

cally granted permission to use the LCI trademarks 

when the apparel items, excluding vests, do not exceed 

the total number of club members. 

 

Apparel Definedé 

Apparel items are defined as clothing, excluding vests, 

such as caps, shirts and ties that one would wear to 

cover, protect or decorate your body. 

 

WHEN  APPROVAL  IS NEEDED  

Lions Members, Clubs and Districts may need to seek 

approval when using the Lions trademarks in certain 

activities, such as the sale of Lions merchandise, non-

dues revenue programs, certain sponsorships and form-

ing Lions entities. 

 

Purchase, Use, Sale & Distribution of Lions Apparel 

Over 30é 

Lions Clubs with 30 or less members can sell vests and 

apparel items over 30 after they seek approval from 

and pay license fees and/or royalty payments as deter-

mined by the Club Supplies and Distribution Division 

or the Legal Division. 

 

Purchase, Use, Sale & Distribution of Items Other 

Than Apparelé 

Lions must seek approval from and pay license fees 

and/or royalty payments as determined by the Club 

Supplies and Distribution Division or the Legal Divi-

sion for all non-apparel items and vests bearing the Li-

ons trademarks. 

 

Co-Sponsorship of Club or District Projectsé 

Lions clubs and districts are authorized to use the Li-

ons trademarks in connection with the name and/or 

emblem of another entity so long as the respective club 

and/or district approves and the name of the club 

and/or district is clearly used. If sponsorship involves 

more than one sub-district, then the sponsor must be 

approved by the respective multiple district council of 

governors. If sponsorship involves more than one mul-

tiple district, 

then the sponsor must be approved by each respective 

multiple district and the Legal Division. 

 

Lions Foundationsé 

All clubs looking to form a Lions foundation or charity 

organization are required to complete an application 

and submit it and supporting documentation to the 

Legal Division for authorization. 

(Continued from page 3) 

The YO will hold a block of rooms for the 3rd Council of Governors Meeting (February 2-4) until January 3, 2012. 
Be sure to make your reservations early if you would like to stay at the meeting hotel (Y.O. Ranch Hotel, 1-877-967-
3767). 

 

Sandy Merritt, State Office Administrator 

Lions Clubs International MD-2 (Texas) 

P.O. Box 294509 Å Kerrville, Texas 78029 

lionsstateoffice@md2lions.org 

Office - 830-257-6557 Å Fax - 830-896-5755 

mailto:lionsstateoffice@md2lions.org
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My fellow Lions,  

 

As I sit down to write this message 

in the middle of September, I can tell 

that fall is definitely on the way.  

The air is just a little bit cooler and 

has little different feel early in the 

morning.  And yet, it still seems like 

summerñit is still HOT & DRY.  

Our problems here in Texas continue 

just as they did in spring and early 

summer.  We still suffer from the 

severe drought, and the disastrous 

fires seem unbelievable. The other 

day I heard a newscaster say that 

there were over 170 fires burning in 

Texas.  Fortunately the majority of 

them are not as nearly as bad as the 

fire around Bastrop.  After driving 

highway 21 for almost 40 years go-

ing to and from Aggieland, I personally will miss that 

beautiful forest area outside of Bastrop.  Itõs hard to 

believe that over l/3 of the entire 

county has burned up! 

 

Your Texas Lions Foundation has 

stayed busy with emergency grants 

in the first 2-1/2 months of this Li-

ons year.  We have helped contrib-

ute to the relief of people in the fol-

lowing towns and cities:  Bastrop, 

Huntsville, Magnolia, Riverside, 

Cedar Park, Spicewood, Leander, 

Jefferson, Gladewater, and Long-

view.  The drought and fire danger 

still continues, and the hurricane 

season will be with us for a couple 

more months. 

(Continued on page 16) 

From The Texas Lions Foundation  



Lions of Texas MD-2 News Page 6 

Bright Start Awards  

We Believe In Service Awards  

 
The Service Awards, to be given at the International Convention in Bu-

san, will recognize outstanding achievement by clubs and districts in the 

area of service. Categories include: 

 

Best Long-term Environmental Project (by club or district) 

Best Long-term Environmental Project (Leo club) 

 

Best Connection To Youth Program (by club or district) 

Outstanding Service to the Blind or Visually Impaired (by a club or dis-

trict) 

Outstanding Service to the Blind or Visually Impaired (Leo club) 

 

Best Hunger Relief Program or Activity (by a club or district) 

Best Hunger Relief Program or Activity (Leo club) 

Lion and Leo of the Year 

 

For the last category, nominations must be sent to the Lions Clubs In-

ternational Public Relations Division no later than April 1st, 2012. 

Nominations can only be made by Executive Officers or International 

Directors. This is an individual award, and only Lions and Leos who 

have exemplified a belief in service should be nominated. 

 

First Believer Awards  

 
I believe we can welcome even more people and clubs into our network 

of hope. The First Believer Awards will recognize District Governors 

who achieve strong membership results in the first four months of their 

year. The awards will consist of two levels. District Governors will be 

eligible for only one of the awards. The qualifications for the awards 

are: 

 

Excellent: two new clubs OR positive membership on October 31, 2011 

 

Superior: five new clubs AND positive membership on October 31, 

2011 

 

All new club applications must be completed and received by the LCI  

New Clubs and Program Marketing Department by the close of busi-

ness on October 31, 2011. 
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Itõs August 

and this sce-

nario (or 

s o m e t h i n g 

close to it) is 

being played 

out all across 

Texas: Mom 

or Dad have 

been to the 

school or on 

the school 

website to get the list of supplies their children will 

need. Now the frenzy has begun to make sure every-

thing on the list is ready to go on that first day of 

school. 

 

It may cost a ton of money, but they have to have it. 

Paper, erasers, pens, notebooks: check. Ruler, protrac-

tor, 3 ring binders: check. Gym clothes: check. Folders, 

thumb drive: check. New pair of jeans, new tennis 

shoes, new shirts: check. Haircut: check. New lunch 

box: check. Eye Exam: NOT CHECKED !  

 

òWeõre just out of money; we canõt afford the exam 

much less glasses. I hope their eyes havenõt changed 

much over the summer, plus the school district has to 

check them anywayóéé.and so it plays out in house-

holds all over the State. As a result, thousands of chil-

dren will start school with all of the right supplies, but 

NOT all of the right TOOLS ! 

But is leaving it up to the schools the answer? School 

budgets have been slashed, larger districts that had dedi-

cated testers, probably have cut them. Nursing staffs 

will be as bare bones as is allowed, so nurses will find it 

harder and harder to get the job done accurately. Acuity 

chart tests, which are minimal exams at best, will be 

further marginalized due to lack of time.  

 

This year it will be more important than ever for 

TLERC and Lions Clubs across Texas to step up and 

serve our children, as the òKnights of the Blindó we are. 

The great thing is that in the last few years a new device 

has appeared to bring the screening process into the 21st 

century. Itõs called PediaVision. 

 

Once you are trained in its use, PediaVision shoots a 

computerized picture of an eye so quickly that even a 

babyõs eyes can be checked accurately (almost impossi-

ble with old methods). The results are stored in the 

computer. Now accurate results can be obtained with 

even the youngest students and at day cares. 

 

More importantly it also detects and records several 

additional anomalies of the eye, which go undetected 

using the old screening methods. Conditions, which if 

caught early enough may be correctable in the child. 

Doctors use PediaVision in their offices, but have to 

pay not only for the equipment, but also each time they 

pull the trigger. However, PediaVision will sell Lions 

the equipment and we do not have to pay the $4-$5 per 

image. It is a great tool and can be shared by clubs all 

across a zone or district.  

 

Of course, once the exams are done there will be thou-

sands of families that canõt afford the glasses and once 

again the Lions of Texas will  step up to the plate. Presi-

dent Tam believes it. òI Believeó it.  

 

Using TLERCõs lab we can help you put new glasses on 

those needy children for $14/pair ($18 for some pre-

scriptions). TLERCõs Childrenõs Eyeglass Program 

made 1,000 pair last year. We can do a lot more, and 

you can serve a lot more through our own State project 

than using retail outlets. Call TLERC to help your club 

get going in this important work.  

 

Eye Exam: Check! Glasses: Check! 

 

Lion Tom Blas® 

SVDG,  District A -1 

TLERC Promotions  

Director 

TLERC - Pencils: Check, Notebooks: Check, Ruler: Check  



First Council of Governors Meeting  

Kerrville, Texas  
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